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Possibility to hold an event in the European Parliament in cooperation with a Member of
the Parliament from your country.
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ABOUT ECTAA

ECTAA is the European umbrella organisation of travel agents and tour operators across Eu-

The Preferred Destination programme is flexible and can be adapted to take into account
your specific needs as well as unforeseen and exceptional circumstances.

Some destinations use this programme to relay messages tied to specific products and rope. Members are the national associations of 26 Member States of the European Union,
launches. Others intend to raise the awareness of the destination by attracting travel as well as United Kingdom, Switzerland and Norway. ECTAA's mission is to drive growth and
agency conferences in their country / region. Others still aim to learn about the specif- competitiveness in the European travel industry by working with members to inform and
icities of the different European source markets and how to optimise sales through the shape the debate in the European institutions and industry bodies. W H Y N 0 T G E T
travel agency network. All that can be tailor-made to the needs of the destination. ECTAA represents some 125.000 travel agents and tour operators in Europe, which sell

transport, accommodation, leisure and other tourism services as well as combined products
to leisure and business customers. Travel agents and tour operators generate an estimated
turnover of €170 billion and they account for approximately 500.000 employees.

ABETTER SHARE
OF EUROPEAN TOURISM?

WEBINARS Each year travel agents issue 300 million air tickets on scheduled flights and they sell
approximately 120 million of prearranged and 90 million dynamic travel packages.
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ECTAA offers a useful network of contacts with European travel agents’ and tour operators’

B associations as well as important travel service suppliers and selected preferred destinations.
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Azores, Centro do Portugal, Croatia, Cyprus, Greece, Lodz,
Malaysia, Montenegro, Ras Al Kaimah, Slovenia, Trenitalia...
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Thanks to ECTAA's Preferred Destination of the Year Programme, Interested? Do not hesitate to contact us

you can make your destination visible to the 125.000 European travel
agents and tour operators

ECIAA

Rue Dautzenberg, 36
E C I AA 1050 Brussels — Belgium THE EUROPEAN TRAVEL AGENTS’

THE EUROPEAN TRAVEL AGENTS’ secretariat@ectaa.eu AND TOUR OPERATORS’ ASSOCIATIONS
AND TOUR OPERATORS’ ASSOCIATIONS www.ectaa.eu




Europe is the world’s largest source region
for outbound tourism. Tap into this market
by using the European network of travel
agents and tour operators.

EUROPE’S OUTBOUND TOURISM
IS GROWING

Europe is an important source market for many tourism
destinations...

The latest figures before the outbreak of COVID-19 show that approximately 26% of the
EU population participates in tourism outside their home country at least once a year,
reflecting many Europeans’ appetite for international travel. In real terms, it means that
residents of the EU, together with Norway and Switzerland, made 1,3 billion trips, of
which 27% were outbound, and spent 6,6 billion nights in tourist accommodations, of
which 45% were abroad.

If European citizens spent on average 357 euro per trip; this amount increased to 657
euro for outbound travel. In total, tourism expenditure by European citizens amounted
to 537 billion euro; more than half of this was for outbound tourism (58%).

... and the forecast on European outbound tourism is positive

On the short term, the forecast on European outbound tourism is very positive. In the long
term (until 2030), European outbound tourism is expected to grow further. In general, the
European outbound tourism market is expected to grow by 3—4% per year.

Looking ahead, analysts forecast positive years for the European outbound travel
market. Europe’s largest outbound travel market, Germany, is forecast to grow by +4%
and the signs are also positive for source markets like Denmark, France, Switzerland,
Spain and Belgium.

...many travel and tourism services are booked through travel
agents and tour operators

As 30% of outbound trips of more than 4 nights were organised as a package and 38%
of bookings of accommodation and transport were done through a travel agency or tour
operator, they have a clear role in helping destination to better sell their product.
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SHOWCASE DESTINATIONS 2021

PREFERRED DESTINATION 2021 - CROATIA
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